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Average SAG Expenditure SMA, SMA,
per recipient exceeds other Ontario
institutions SMA Ranked 13th

91.3% Times Higher Education
UorT § Global Employability Ranking
Actual SAG Expenditure = $59.9M

Retention Rate
(part of >$192M spent on student aid) ﬁ

Other Ontario y __a (year 1 to year 2)
u‘ |
SMA,
SMA,
Additional Support — ‘

Second Entry Ranked 15th

Additional Support — 75.2% QS - Graduate

Direct Entry Graduation Rate Employability Ranking
U of T is now at parity with

Required Support — our Canadian peers (75.3%)

Direct & Second Entry
OSAP Participation by Parental income

40%
46% of students 40% MUOfT mOntario U of T supports a
have done or plan_ 0 500 high proportion of
do a research project 20% . . . . lI students from low

with a faculty member 0% DorT Peere oot income families
0

<$50k  $50 - $75k $75 - $100k  >100k
2,279 students participated in outbound

: . 0
international exchange programs . 66%
of senior year students have done or
w plan to participate in an internship, Done or
Other Professional co-op, field experience, etc Plan to dé o
Study Research Experience p p progress
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19.7% y .
of students are International P N

Students 3"’\
Top 3 countries:
U of T international students " L

are from:
1. China
2. India

3. United States
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Times Higher Education
(THE) — World University 22 1 9
Ranking
QS —_World University 31 1 18
Ranking
Academic Ranking of World =
Universities (Shanghai 23 1 10
Ranking)
U.S. News & World Report —
Best Global Universities 20 1 10
National Taiwan University — 4 1 1

NTU Ranking

‘
one of only three universities in the world ranking in

the top 30 of all 11 subjects of the THE subject
rankings (alongside Columbia and Stanford)

2017

_ SMA,
Dominant share

of Canada’s prestigious
national and international
research awards

SMA,

A leader among

North American
universities for research-
based start-ups

more than 170 courses
that cover entrepreneur-
ship

SMA

#2 - Globally for the
volume of published
research
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SMA

#3 - For the number
of times cited
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Tri-agency funding - #1 in Canada =il
- - Institution

$1.2 billion ToronTo [ $305M
In research fundlng British Columbia $182M
U of T and affiliated e oees e e
research hospitals Aboris $101m ';j;ijg;g’;{jﬁ

McMASTER $95M . e oo
UofT's Aa2 AA+ AA pi.utoronto.ca

Credit Moody’s Investor Standard & Dominion Bond Visit the website for

Ratings Service Poor’s Rating Service more information
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